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ONLINE 

MARKETING

Adirect link to your audience:  

selling products

showing your expertise  

teaching skills

learning what your customers need/want

build your brand



DAY 1

Thedifferentplatforms:use,public,  

targets, etc.



INTENTION



The top 10 reasons are all linked to  

what we call passive networking: users  

come to consume content rather than 

contribute

Which means that if you set up a strategy, 

you can:

Sell a product

Sell yourself
Make yourself visible



Youreachlargeaudiences.

You have a direct connection with your audience.

You can create organic content.

You have access to paid advertising services.

You build your brand.

You drive traffic to your website.  

You can evaluate your performance.

You can join social media networks for free

You can create viral content

You can uncover valuable insights

Market shares in the US:

YouTube: 73%

Facebook: 68%

Instagram: 35%

Pinterest: 29%

Snapchat: 27%

LinkedIn: 25%

Twitter: 24%



Main social 

networks



Probably the biggest 

and most well-known 

social media site.

Usually not the best 

platform for generating 

direct sales but 

definitely one of the 

best for raising 

awareness. With such a 

large  potential 

audience we’d say 

Facebook is a must 

have for any brand.

Therefore we would suggest all kinds of businesses should have a Facebook 
presence. Use your profile to share important information about your business 
and keep followers up to date with happenings.

Some top tips:

Adding an imagetoyourpost can lead to120%moreengagement thanhaving 
just text.
Quickandsnappyposts under250characters get60%moreengagement than 
longer posts.
Posting onaThursdayorFridaycanget18%better engagement thanother 
daysof theweek.
Postswithquestions canget twice asmuchengagementas thosewithout.



Even if it doesn’t seem like it, YouTube is one of the 

most used social networks by internet users.

Videos are a clear source of attraction, so
YouTube’s competitors are starting to make use of
them.

That might explain why YouTube has introduced

a new app to download videos and watch them 

anytime, anywhere: YouTube Go

Tutorial: creating a YouTube channel  

https://www.youtube.com/watch?v=l0eM1_JVqHE

http://www.youtube.com/watch?v=l0eM1_JVqHE


The key is to find, approach and connect with folks you already know, folks you’d like to know and folks you should 
know. You should also post your own content, showing off your expertise on a regular basis.

Official guide: 

https://business.linkedin.com/

People use this platform to find jobs, network 

and check up on business partners meaning 

they only log into the site every now and then 

rather than daily like many other social media 

platforms. LinkedIn is gradually losing a

battle with google+ for business networking 

but experts predict it will continue growing

due to it being the only of its kind focusing 

truly on business and professional lives 

over personal lives.

LinkedIn, although a social media platform, is very different to 

most. It is highly influential in job searching for both employers 

and applicants, and is great for networking between 

businesses. So if you’re looking to network or hire, it’s perfect! 

But if you’re more after brand awareness or increasing revenue, 

you may as well concentrate on some of the others. It can still 

be extremely helpful to have a linkedin account simply for 

when you decide to hire or communicate with other companies 

and professionals. We would suggest having an account but 

using it differently to the rest. For example, post content about 

office achievements or job vacancies rather than advertising.



Twitter is great for brands as its users 
tend to follow brand pages much more 
compared to other sites where they 
concentrate of friends and family. They 
use the site to keep up to date with 
what’s going on, which is why only 
60% actively post! The rest simply  
stalk their loved celebrities and 
brands! Twitter users are attracted to 
following brands they like due to the 
potential to find exclusive offers, 
discounts and promotions.

Twitter is all about the now. It’s the perfect platform for keeping your 
customers or clients up to date with your brand as well as keeping in 
touch with news and advancements relevant to your brand. Twitter is 
another social media platform which can be extremely effective for a 
range of brands, as long as you’re using it correctly and to its full 
potential. We would recommend most companies to have a twitter 
although it is important that you are able to keep up with the 
community with regular posts and conversations within your sector.

Some top tips:

Twitter users tend to be online during their morning commute to
work, the afternoon and the evening, with a drop between 6 and 7pm 
while they have dinner.
Includingan image in your tweet can increase engagement hugely.



Instagram is a photo sharing site meaning 

every post is an image which can only work 

with some companies, particularly those 

with products to show off. An important 

consideration for using Instagram is the age 

demographics. 43% of mobile users aged 

18-29 are on the site meaning the platform 

is ideal for targeting the young adult 

generation.

This platform is most useful for brands that are image friendly, 
such as restaurants, food, clothes, fashion, etc. Basically, if you 
can post aesthetically pleasing photographs of your brand then 
this is the platform for you, as well as if your target audience 
includes the 18-29 age group.

Some top tips:

Put thought and effort into your images. Well-constructed 
photographsreceive amuchbetter engagementasmostof the 
sites users are amateur photographers and appreciate a nice 
photograph aswell as theproduct.
Consider sharingphotographs fromaround theoffice showing
howfunandexcitingyouroffice is.Also thinkaboutcelebrating 
holidays and events with relevant images such as celebrating 
national chocolatedayin theoffice.



Google+ boasts google hangouts and 

circles as well as a link to youtube proving 

it to be a very useful site for content 

sharing. It is particularly useful for brands 

with a location as a google+ account 

can be linked to a location on google maps.

Despite a very high number of users, the 

site generally sees less engagement than 

many others and seems yet to take off. The 

main attraction of google+ is it's link with 

google who loves a website with an 

account. Creating a Google+ account can 

increase SEO meaning it can help your 

website rise in search engine listings, 

which is extremely beneficial.

Google+ is a social network that allows you to 

interact with individuals and businesses that can 

be organized in ‘circles’ according to the interests 

that you have in common or the type of 

relationship you maintain with them. You can add 

and create as many ‘circles’ as you want to 

organize and categorize your contacts. You can use 

any name with any meaning that makes sense to 

you.

Some top tips:

Google holds having a Google+ page very highly in its 

search engine, therefore using this platform can help 

greatly w ith SEO. So you may as well join!



Snapchat basically works as an instant messaging app. You can add 

contacts and send them videos or photos to one specific person or to 

a group. The main difference is that you select how long the 

receiver will be able to see the message (up to 10 seconds) before 

it’s destroyed. Snapchat is probably the fastest app for taking and 

sharing photos with your phone. The advantage is that you can share 

a photo or video in a fast, ephemeral and imperfect way not 

obsessing about perfection because whatever you send will be 

temporary. It was the social network in vogue until Instagram 

released its own ‘snapchat’ called Instagram Stories.



Pinterest is very much female dominated, so if 

your target audience is mostly female this site is 

for you! Therefore products such as beauty, hair 

and decoration do very well on this site. In fact, 

70% of Pinterest users use the platform to get 

inspiration on what to buy meaning if it suits your 

brand it’s a must have. You use the site by 

creating pin boards of images as inspiration, 

therefore you need to ensure you are posting 

aesthetic images of your products along with 

relevant details.

Some top tips:

Product pins can allow you to place more information 
with a pin such as price.





DAY 2

Personal Branding



It’s a personal communication strategy about who you 

are as a professional

Can be seen as a sales pitch

It’s your professional reputation “ Your personal

brand is what other people say about you when you

leave the room.”

PeterMontoyaandWilliamAruda

BUILDYOUROWNBRAND



How are you seen?

What do you want people to see?

How do you set out to invent/present your  

image?

What is your reputation?

Your brand is maybe not what you wish it to  

be

It’s a form of storytelling



Selling yourself

Selling a product/service



VISION

What are my aims? Wishes? Dreams?  
What do I want to do with my life?
How do I want to impact my surrounding? my world?

VALUES

Principles or standards of behaviour;
one's judgement of what is important in life







Write your sales pitch  

Write your 

company/product 

sales pitch



DAY 3

Marketing targets

1. Setting up a strategy

What are your goals SMART (specific,  

measurable, achievable, relevant, time bound)

2. What is your budget

3. When and how





STORYTELLING

Einstein: Logic will take you from a point Ato B. Imagination will take you everywhere

Before: talking about brands was talking about facts, statistics, reasoned argumentation 

Today: it’s about telling a story, creating emotion and helping customers visualize a new «life »

https://youtu.be/-sM79W0KYk0

https://youtu.be/BCHhwxvQqxg



Storytelling



STORYTELLING



STORYTELLING



STORYTELLING





STORYTELLING



STORYTELLING



STORYTELLING



DAY 4

Yourschoices+targets

Set up your digital marketing plan





Creating content in the form of images, videos and audio files

Create engaging campaigns or contests:

A social contest or campaign can work wonders in acquiring new followers and subscribers, especially if 
you have made sharing the post, a compulsory requirement.

When you create a contest related to a popular or 'hot' topic on any of your social media profiles, you are 

inadvertently creating an opportunity for individuals to participate and interact based on a shared 

interest

Use also small/less popular Social Media Platforms: Pinterest, StumbleUpon, Vine

Create a company page on Linkedin

You will agree when we say that LinkedIn is the best professional networking website on the internet.

While it is mainly used for creating a professional profile for oneself, you can also use it to create a 
profile page, especially for your company.
This not only proves your company's credibility, but also creates a perfect base for publishing news and 

content related to your services or products.



Set up your brand on social profiles:

Create a brand identity

Build communities/groups & conduct events:

One marketing strategy which is tried-and-tested and has worked wonders for many people, is that of

creating (closed) groups on platforms like Facebook.

Because a closed group cannot be accessed by non-members, it creates a sense of curiosity among 
people to join the group and find out what's on offer.

And when you are regular in posting fresh, engaging content/offers on your group, your members will 
stick around and gradually convert into customers.
Then, once you have enough members in the group, you can also conduct events on a regular basis to 

ensure maximum participation from your followers.

Respond to comments & queries promptly
If someone leaves a comment or query on your profile, it is your responsibility as the owner to respond

to the comment as soon as possible asking your followers for their opinions.

Even if the comment is a grievance, you must apologize and assure them you are working on the 
solution.

This will prove your sincerity to your customers and convince them that you take their complaints 
seriously, potentially converting them into loyal brand advocates.



Conduct online polls & surveys:

One of the best means of connecting with your target audience and getting their views is by conducting 
polls or surveys online and literally asking your followers for their opinions.

Online polls on Facebook, Twitter or any other platform, would show your customers that you value 

their opinions, while also solving the purpose of getting their point of view regarding your brand.

Follow a systematic posting schedule:

Publish your content or update your profile at a specific time, at regular intervals.

Based on the amount of activity observed during a certain time period, there are specific time intervals in 

the day which are ideal for posting blogs or uploading/tweeting any news.



Once you start following a systematic schedule for posting on your social profiles pay attention to certain 

metrics, your followers will know when they can expect an update from you, and hence, will see/read your

updates more diligently.

Here are some ideal posting times for some popular social media sites

• Facebook- (Thursday & Friday) 1 PM – 4 PM
• Twitter- (Monday- Friday) 1 PM – 6 PM

• YouTube- 1 PM – 3 PM
• Blog Posting- 11 AM

• Instagram- 3 PM -4 PM

• Google+ – (Monday- Friday) 9 AM – 11 AM
• LinkedIn- (Tuesday- Thursday) 7 AM – 11 AM & 5 PM – 6 PM
• Pinterest- (Saturday) 2 AM – 4 AM & 8 PM – 11 PM
• Tumblr- 10 PM



Pay attention to Online Metrics:
Some of these metrics include;
•The referring links from where the visitor was directed to your website.

•The page which majority of the people visited last, before leaving your website. This will give you an 
idea about which page needs immediate attention.
•The average number of pages visitors are exploring on your website. This will tell you whether your 

website as a whole is offering anything which is engaging enough for the visitors or not.

• Finally, the most important bit, the amount of time spent on the website as well as on the individual

pages. Any page which compels visitors to spend more time on them, are clearly the winners. The more 
the amount of time, better is your user-engagement.

https://neilpatel.com/blog/17-social-media-tools/



Understanding algorithms - Instagram



Understanding algorithms – Instagram - TIPS



Understanding algorithms – Instagram - TIPS

https://blog.hootsuite.com/instagram-hashtags/



Understanding algorithms – Facebook - TIPS



Understanding algorithms – Facebook - TIPS

https://blog.hootsuite.com/steps-to-create-a-facebook-

business-page/



Understanding algorithms – LINKEDIN



Understanding algorithms – LINKEDIN - TIPS



Understanding algorithms – LINKEDIN - TIPS



Now the analysis of the  

relevance of your publication is  

done in 3 phases:

1⃣ 90 minutes after its  

publication,
2⃣ then 8 hours after,

3⃣ finally the following days  

according to the commitment

of  phases 1 and 2



Which platforms?

Who are you targeting?  

Why? What is your aim?

How will you go about it?

Linkedin

Recruiters,businesspartners

Torecruit,berecruited,tofindnewclients

Setupmyaccount,definetarget,plan  whatI
want to say…

Which platforms?

Who are you targeting?  

Why? What is your aim?

How will you go about it?

Instagram 

Clients, brands

To create a specific image

Decide on the message I want to give,  
associated with photos, every week ?



Set up instagram: https://blog.hubspot.com/marketing/how-to-use-instagram

Set up Facebook : https://www.youtube.com/watch?v=nkKnIRQO2KI

Set up Linkedin: https://www.youtube.com/watch?v=SzeG_FplOP0

Set up Pinterest (business): https://www.youtube.com/watch?v=3L_srBHB1aU

http://www.youtube.com/watch?v=nkKnIRQO2KI
http://www.youtube.com/watch?v=SzeG_FplOP0
http://www.youtube.com/watch?v=3L_srBHB1aU


DAY

5

Tell us your marketing plan



https://socialnetworking.procon.org/

PROSANDCONSOFUSINGSOCIALMEDIA
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